SIREvs AWF Tau Ta qfator aRwg, A (FREUS)

JHARKHAND COUNCIL OF EDUCATIONAL RESEARCH AND TRAINING, RANCHI (JHARKHAND)

9YH drafds qiiar (2021- 2022)
FIRST TERMINAL EXAMINATION (2021-2022)

gfage gea o= #e-03
Model Question Paper SET-03

FaTT-12 fawar- sgafaar ¥AI- 1 "er 30 fAse qurie-40

AT Ader:-

>

ot weer wfeard § 1

It is mandatory to answer all the questions.

wesll Y FT HEAT 40 ¥ |

The total number of questions is 40.

yd® T & faw 1 3w Fuifa § 1

Each question carries 1 mark.

9AF 1T & AT IR RAwew R v &1 g7 & v d@d RAFeq F1 999 AT |
Each question is provided with 4 options. Choose the correct option.

TAad 3 & AT FE 3w AL HIE ATH |

There will be no negative marking for any wrong answer.

qRAYSAT gfadesr WRier & (Project report is a summary of ) -
(31) azaY #r (Facts)
(&) waen3it 7 (Informations)
(®) Reawor &1 (Analysis)
(@) & @sft &1 (All of these)

fAFT & @ *l9 @1 3gw F71 9HR &2 (Which of the following is a kind of opportunities?
(31) 9¥A 3qAX (First opportunity)

() 3fas 3rq@T (Last opportunity)

(@) AT @@ (Created Opportunity)

(T) 3% & FE & (None of these)

fd% Fegrar & (Subsidy is) -

(31) seer (Discount)

(@) gT: T (Repayment)

(&) Raraa (Concession)

(@) a8 & HE A (None of these)

faer & & Fla @nr gElgae # @3 @@t § 2 (Which of the following is not a method of demand
forecasting?)
(3r) wifeghr fafr (Statistical method)

(8) 3earest fafer (Production method)
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10.

(@) |deror A (Survey method)
(&) #nigela e R (Leading indication method)

s Afawr .......Auia st §--(Economic policies determine the.....)
(31) sggar $r f&am (Direction of business)
() sggar €t fem 3iv AT (Direction and volume of business)
() sagarm & AT (Volume of business)
(&) 31 ¥ +§ gt (None of these)

qER HedFT H FleT AT ded Fenfaa @@ &I 8?2 (Which element does not affect market
assessment?)
(37) g&# araraver (Micro environment)

(€) #ATer (Demand)
(@) fagorer AegEw (Market Intermediaries)
(&) wfaayeft (Competitor)

e & & RrweT 3c9g a1 da1 F1 gAT A FAT A @A S0 781 82 (Which of the following is
not to be considered while selecting a product or service?)

(31) sgag&ar (Practicability)

(8) IR F1 fAuRor (Market assessment)

(¥) 3eurg s (Product planning)

(@) gfeaf@rar (Competition)

3UHH FT oIl FId AT €A &1 AT g & (The points to be considered while selecting an
Enterpriseis) --

(31) 3eurg (Product)

() g @ Iuestrar (Availability of capital)

(®) 9ot (Marketing)

(@) a8 ¥ FE 7€ (None of these)

AU FT ... 5 ATET & 979 1 ARG Far & (The ... of a business also determines the
form of organisation) --

(31) HHR (Size)

(&) ¥gTeT (Location)

(¥) 3regg=T (Study)

(@) a8 & HE A (None of these)

......... ok & qoiar @ Rufa # gioa Fwar e ot siaa: [ va amr & ggfr w3ar 81 (...creates
perfection in the market which ultimately increases the volume of sale and profit.)
(31) wad« (Promotion)

(7) sTagad=r (Innovation)
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(W) 39dFa @ (Both of the above)
(&) 31 ¥ +§ gt (None of the above)

11. " s #fasy #) gehsa & fAv s« = AR §1" 98 F9a § ("A plan is a trap to capture the
future." This statement is of) --
(31) =gAs (Newman)
(&) ¥t (Allen)
(@) g (Hurley)
@) & (Terry)

12. us gfR@e=r § (A project is)--
(31) wifafaf=at w1 @egg (Cluster of activities)
(@) wwer FfafRT (Single activity)
(W) 3T &t (Both of the above)
(@) s & F¥ a8 (None of the above)

13. YAF AYGT FIAIRAF JTET ... a1 g1 (Every new business opportunity is... ..).
(37) w5 (Difficult)
(@) 3mareT (Easy)
(®) srgfad (Unique)
(&) 3rwea (Impossible)

14. v 3r<dr faasr @it - (A good plan is) --
(3r) @l (Expensive)
(@) avaget (Flexible)
(&) §AF Ax arelt (Time consuming)
(&) "ot (Narrow)

15. ...... vty a9 & wegrms  #I(.....helps in taking decision).
(31) 35827 (Objective)
(¥) $&%# (Programme)
(@) Hifa=r (Policies)
(&) 38 @ I A (None of the above)

16. IRAFAT & FAR A 9 77 fFAT 7177 4= § (Money spent on the preparation a project is) -
(31) ==¥ (Expenditure)
(@) ffase (Investment)
() 3r9egT (Wastage)

(&) 3% ¥ FE gt (None of these)

17. RS ggae A ..3maTFar @it €1 (In project identification ...... is needed.)
(37) 3reg3a@ (Experience)
() Af¥asH FT 39T (Use of mind)
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(W) 3rpo7d U9 ARFasH FT 39AT Akt (Both experience and use of mind)
(&) 3% ¥ F1E gt (None of these)

18. HTgdHl....... FY FTHAT A & NT@A ISTAT 81 (Entrepreneur take risk for earning.......)
(37) T3 (Profit)

(&) BTFeY (Loss)

() TI1feY (Goodwill)

(&) 3TH ¥ FE FET (None of these)

19 wmmﬁﬁmué’rﬁmﬂwmﬂm,

(A successful entrepreneur must possess the quality of the following):
(31) F-TQHEFT (Leadership)

() fAT==0T &7 (Control)

(H) Ta9acisT T (Innovation)
(&) 5T ¥ T3 (All of these)

20. 9RIS=T FT SfaeT 9% RFafaf@d & d&fta 1€t gar § - (Project life cycle is not concerned with
the following --)
(3r) Raferaer q& =xor (Pre - investment stage)

(@) T@ATeHE® =T (Constructive stage)
() a#dEIor @Ror (Normalisation stage)
(&) Rudisor TRor (Stabilization stage)

21. s woft yewh fRamat #1....81 (Of all managerial activities planning is the . .)
(37) 9T (Beginning)
(%) 3@ (End)
(®) YRS a9T 3Ha &t (Beginning and end both)
(&) 3% ¥ FE gt (None of these)

22. @ & - (Planning is--)
(31) 3reusrells (Short term)
() \EgFrea (Middle term)
(@) @derelsT (Long term)
(&) &sfr 3rafer & faw (For all terms)

23. ...... AT ¥ I TF WG FHET B (....... is amain problem connected with business.)
(31) FaT (Money)
(@) SR (Market)
(@) SNf@H g9y (Risk management)
(@) 3T @ FE a& (None of these)

24 9o wafda =g @1t §-- (Incentives are not concerned with----)
(31) B< (Rebate)
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(@) :X @ FFT (Exemption from tax)
(@) fier gl &7 wEEE (Provision of seed capital)
(§) TEHARA HIa (Lump sum payment)

25. 3cqrg ot Afar 310+ g & 310« ....8%a &1 (The products which are more in demand are
more.....)
(31) #favg (Lossable)
() wmve (Profitable)
(@) = gifaug & @y (Neither lossable nor profitable)

(&) 38 & *§ g (None of these)

26. 9y« &1 FATS® 3aieiAca & (The social responsibility of management is) -
(31) ¥R & 9fa (towards government)

(¥ )Pae FAARAT & 9fa (towards employee only)

(@) @it & 9fa (towards all)

(&) 3% & F$ ¢ (None of these)

27. fr & ¥ Fl qataroly gaor St H wnfad #@ aren anfdF gew ¢ (Which Of the following
economic factor affecting environmental scanning---)

(31) anfd=+ R+ &1 T (Stage of economic development)
() anfd+ sfifa=wr (Economic policies)

(@) soR #ir Bufa (Market situation)

() s @ @ (All of these)

28. o7 # @ i Ruvre fAsor & ae3 @@ - (Which of the following is not an element of
marketing mix---)
(31) 3erg (Product)
(8) 7= (Price)
(#) sIgss (Customer)
(%) ¥ (Place)

29. IR HeAFa & foaw s & ¥ Fla amaea®w 8- (Which of the following things are necessary for
market assessment--)
(30 9 (Supply)
(@) wfawqut #r gwfa (Nature of competition)
(@) aFr (Demand)
(@) 3987 @sft (All of these)

30. frest & @ FleT AT 3qA B YA F AT W@ ¢ - (Which of the following is not a stage of
starting of a new venture--)

(37) URAF qd IaEAT (Pre-startup stage)

(8) 9RfA= 3raEdr (Start up stage)

() 3cug IR 39¥AT (Product market stage)
() @1g @ geftr IraEAT (Later growth stage)
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31. T & I § -- (Easy in formation is---)
(31) TFEARr MR (Sole trading)
(%) |rEie W (Partnership firm)
(W) wgFa gt F9Ar (Joint stock company)
(&) 3% & ®E A& (None of these)

32. e ferawor |@&fda § (Input analysis deals with-)
(37) fAf®ToT 3maeERad(Funding requirements)
(8) @ 3margFard(Material requirements)
(®) ## 3maegRa(Labour requirements
(&) wETEeaT TaRIFATd(Resource requirements)

33. 1 3reier ufkar # enfA« g@ § (Learning process involves):
(37) #=3TE (Cue)

(&) w=Terst (Drive)

(W) 3Ifar (Response)

(@) s |8 (All of these)

34, mﬁ"ﬁﬁﬁ'ﬂﬂmgaﬂ% (Venture capital view was origin in):

(3N) HRT # (India)

(9) 8998 # (England)
(@) 3ANFHTH (America)
() CINICE:] (Japan)

35. gRASET AR #r S § (Project is prepared)
(37) wad=i garT (By Promoters)

(9) yeeu®l garT (By Managers)

(®) 3eg#H g@rT (By Entrepreneurs)

(&) o1 weft & g@RT (By all these)

36. 3UFHA TIT & IETF dead & (Essential elements of
selection of an enterprises)

(3r) MueArgar (Secrecy)

(&) =g« far (Business Activity)
(@) gfarersr &1 819 (Area of operation)
(&) o1 wefr (All of these)

37. sgau s &1 9H{E Hgced £ (The main importance of
business planning is):

(31) fAdersraiat &t 3T wA A (in attracting investors )
(@) Ram-f&erst & (in providing guidelines)

(@) 3arae afFd v F= A (in providing leverage)
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(@) 39d#a @#ft (all of the above)

38.. A&7 & ¥ FiA-91 3TWT AT FT dcad & (Which of the following is a element of sensing the
opportunities ?)

(31) waST $r AfFT (Ability to perceive )
(8) 9Radsr 9 =X (Insight into the change)
(W) Sayad=a o1 (Innovative quality)

(&) s ¥ wsht (Al of these)

39. R aR&semst & Rrafaf@a aFafeua 7€t § (Following is not considered with quantifiable
projects)-

(31) farsrelt 3eurga (Power generation)

(&) @farsr 3eargar (Mineral production)

(@) 9RarR &egror (Family welfare)

(g) sremqfd (Water supply)

40. uRES=T g # maeds@ar gt § (In project identification is needed)-
(31) 3rep31@ (Experience)

(%) #f¥asF &1 399Rr (Use of Mind)

(W) Hq¥d vq AR¥asH FT 39AT axai (Both Experience and Use of Mind)
(&) 38 & *§ =g (None of these)
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